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SIGMA assembles the most dedicated leaders within the 
liquid transportation fuel and retail industry, helping them 

to succeed in a free and fully competitive marketplace.
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Founded in 1958 as the Society of Independent Gasoline Marketers of America (SIGMA), SIGMA has become 

a fixture in the fuel marketing industry. After more than 60 years of leadership, SIGMA is the national trade 

association representing the most successful, progressive, and innovative fuel marketers and chain retailers in the 

United States and Canada. From the outset, the association has served to further the interests of both the branded 

and unbranded segments of the industry while providing information and services to members.

A B O U T  S I G M A

M E M B E R  C O M PA N Y  B U S I N E S S  A C T I V I T I E S

M E M B E R S H I P  S TAT I S T I C S

W H O L E S A L E

R E T A I L

T R A N S P O R T

75%

50%
75%

AND PARTS OF CANADA...
STATES
5O
MEMBERS OPERATE IN ALL

OF THE GASOLINE BOUGHT 
AND SOLD IN AMERICA

75%
REPRESENTING MORE THAN

RETAIL FUEL AND  
CONVENIENCE 

OUTLETS

MEMBERS TOUCH

60,000+M E M B E R 
C O M PA N I E S 

280+

GALLONS OF  
MOTOR FUEL  
EACH YEAR 

SELLING 
APPROXIMATELY

BILLION
87

“ S I G M A  h a s  b e e n  i n s t r u m e n t a l  i n  o u r  g r o w t h ,  p r o v i d i n g  u n m a t c h e d  o p p o r t u n i t i e s 
t o  c o n n e c t  w i t h  d e c i s i o n - m a k e r s  a n d  s t a y  i n f o r m e d  o n  i n d u s t r y  t r e n d s .  T h r o u g h 
i t s  n e t w o r k i n g  a n d  e d u c a t i o n a l  s e s s i o n s ,  S I G M A  e n r i c h e s  o u r  b u s i n e s s  i n  s p i r i t , 

k n o w l e d g e ,  a n d  v a l u a b l e  f r i e n d s h i p s .  F o r  a n y o n e  i n  t h e  f u e l - r e l a t e d  e n e r g y  s e c t o r, 
S I G M A  i s  y o u r  p a r t n e r  f o r  s u c c e s s .”

FRANKLIN BRADLEY  |  ETP
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SPRING CONFERENCE
APRIL 22-24, 2025 | SCOTTSDALE, AZ

SIGMA’s Spring Conference is a casual networking 
opportunity that offers an environment to sharpen your 
business edge. Share insights and best practices with other 
fuel industry leaders and walk away with information that 
will help your business grow.

C A L E N D A R  O F  E V E N T S
SIGMA WINTER 
CONFERENCE

FEBRUARY 2-5, 2025
VAIL, CO

SPRING CONFERENCE
APRIL 22-24, 2025
SCOTTSDALE, AZ

ANNUAL CONFERENCE
NOVEMBER 4-6, 2025 

NASHVILLE, TN

ATTENDEES MARKETERS & RETAILERS SENIOR LEADERSHIP
600+ 230+ 70%

SIGMA WINTER CONFERENCE
FEBRUARY 2-5, 2025| VAIL, CO

SIGMA’s Winter Conference is a kick off to the New Year. Set in 
a mountain village, this event focuses heavily on executive-level 
future planning and peer-to-peer sharing.

ATTENDEES MARKETERS & RETAILERS SENIOR LEADERSHIP
125+ 50+ 95%

J J JM M S O N DA A

ANNUAL CONFERENCE 
NOVEMBER 4-6, 2025 | NASHVILLE, TN

SIGMA’s Annual Conference is the largest gathering of SIGMA 
members throughout the year. CEO’s, presidents and knowledge 
leaders in the fuel marketing sphere attend this unparalleled 
forum for in-depth education, networking and innovative 
business strategy reviews. SIGMA education sessions bring you 
up to speed on issues of interest and SIGMA’s latest advocacy 
initiatives, while preserving time for marketers to network with 
fuel suppliers and peers.

ATTENDEES MARKETERS & RETAILERS SENIOR LEADERSHIP
800+ 300+ 70%

F
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 FOR MORE INFORMATION, CONTACT MEREDITH JAMES AT MJAMES@SIGMA.ORG OR 630.853.3227

“ S I G M A  m e e t i n g s  a r e  w h e r e  o u r  c o m p a n y  e s t a b l i s h e s  b u s i n e s s 
c o n t a c t s  t h a t  r e s u l t  i n  l o n g - t e r m  b u s i n e s s  r e l a t i o n s h i p s . ”

SCOTT HARTMAN  |  RUTTER’S

S P O N S O R S H I P 
O P P O R T U N I T I E S

PA R T N E R  P R O G R A M S
Relationship building is the foundation of SIGMA.  Our Sponsors stand out in the group with special 

engagement opportunities and superior branding visibility.
TELL YOUR STORY  ·  REACH THE RIGHT PEOPLE  ·  BUNDLE YOUR INVESTMENT AND SAVE

E L E M E N T S

By Invitation Only

Logo banner placed on General Session stage at Spring and Annual

Invitation to the Board of Directors events at Spring and Annual

Strategic level exposure, signage and promotion

Strategic level sponsorship selection and placement within materials

Logo on Weekly Report 52x a year

Sponsorship activation at Winter Conference

Special Invite(s) to the New Members Reception at Spring and Annual

Access to the SIGMA Membership Directory

Ads in the conference program at Spring and Annual

Promote your company on the SIGMA Calendar of events – Quarterly Email

Weekly Report banner ad (# of weeks)

Additional Discounted member rate registrations/badge options (per event)

Sponsorship activations at Spring and Annual (Mutually Agreed)

Advertisements in IGM Magazine

Included badges @ Winter Conference

Included badges @ Spring Conference

Included badges @ Annual Conference

Pre-Event Access to Attendee Roster (name and company)

Recognition and signage at Winter, Spring, and Annual Conferences 

Recognition on SIGMA.org, and conference app throughout the year

Profile in Supplier Resource Guide (# of pages)

Pre-Event Access to networking features in SIGMA App

*Opportunity to place 1, full-page, four-color ad insertion in IGM at discounted 
rate of $1000

STRATEGIC GOLD SILVER BRONZE

$70,000 $40,000 $21,500 $15,000
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 FOR MORE INFORMATION, CONTACT MEREDITH JAMES AT MJAMES@SIGMA.ORG OR 630.853.3227

E L E M E N T S

All Industry Reception

App Sponsorship

Après Ski Party at Winter Conference

Buffet Breakfast

Buffet Lunch

Business Meeting & General Session Sponsorships

Charging Stations

Coffee Break at Education Sessions

Coffee Break at Legislative Sessions

Donated Bottled Water

Golf Scramble at Spring Conference

Headshot photobooth

Hotel Key Cards

Lanyards

Hosted Late Night Gathering

Attendee Lunch at Winter Conference

Mints at Registration Desk

New Member’s Orientation

New Member’s Reception

Oxygen Bar at Winter Conference 

Pen Sponsorship

Pool Side Bar at Spring Conference

Registration & Hospitality

Room Drop

Sponsored Notebook

Stress Reduction Activities at Winter Conference 

Uber Coupon Codes

Welcome Reception

Welcome Reception at Winter Conference 

Wi-Fi Sponsorship

V A L U E P A R T N E R  C O S T

A  L A  C A R T E

$100,000

$10,000

$25,000

$7,500

$7,500

$25,000

$7,500

$7,500

$7,500

$7,500

$25,000

$7,500

$10,000

$10,000

$15,000

$15,000

$7,500

$7,500

$10,000

$7,500

$7,500

$7,500

$7,500

$7,500

$7,500

$7,500

$10,000

$100,000

$25,000

$10,000

$85,000

$7,500

$15,000

$5,000

$5,000

$15,000

$5,000

$5,000

$5,000

$5,000

$15,000

$5,000

$7,500

$7,500

$7,500

$5,000

$5,000

$7,500

$7,500

$5,000

$5,000

$5,000

$5,000

$5,000

$5,000

$5,000

$7,500

$85,000

$15,000

$7,500

S P O N S O R S H I P 
O P P O R T U N I T I E S
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A D V E R T I S I N G 
O P P O R T U N I T I E S

IGM MAGAZINE 

IGM or Independent Gasoline 

Marketing magazine, is provided 

as a benefit to our members. This 

publication serves the owners, CEO’s, 

and key executives of our member 

companies, offering an in-depth look at 

the current state of the fuel industry 

along with special member company 

profiles. This bi-monthly magazine has 

a circulation of over 1800 + people.

CONFERENCE PROGRAM BOOKS

Program books are printed and distributed at our Annual, and Spring 

Conferences touching a combined audience of 1500+ decision makers 

in the fuel and convenience industry. The conference program is used 

to share agendas, attendees list and other need-to-know info with all 

attendees.

AD SUBMISSIONS FOR THE PROGRAM BOOKS ARE DUE ONE MONTH PRIOR TO 
THE START OF EACH EVENT.

JANUARY / FEBRUARY
AD DEADLINE:  
DECEMBER 15

MARCH / APRIL
AD DEADLINE: 
FEBRUARY 15

MAY / JUNE
AD DEADLINE:  

APRIL 14

JULY / AUGUST
AD DEADLINE: 

JUNE 15

SEPTEMBER / OCTOBER
AD DEADLINE: 

AUGUST 15

NOVEMBER / DECEMBER
AD DEADLINE: 

OCTOBER 15

 FOR MORE INFORMATION, CONTACT MEREDITH JAMES AT MJAMES@SIGMA.ORG OR 630.853.3227

R A T E S  &  S P E C S
Spring Conference Program 

Annual Conference Program 

R AT E W I D T H H E I G H T

$1,250 

$1,250 

 

4”

4”

9”

9”

I G M  C A L E N D A R

I N D E P E N D E N T  G A S O L I N E  M A R K E T I N G

AT CSP, WE KNOW YOU.

LEARN MOREAmanda Buehner, SVP, CSP Events & MediaAmanda.Buehner@informa.com

We understand your business needs and aspirations.Through thoughtfully crafted events and specialized media content, CSP delivers tangible leads 

that pave the way for constructive partnerships with some of the nation’s leading retailers.
Simply put, we are more than just a media brand. We’re your most trusted industry ally.   

So, what are you waiting for? Partner with CSP, where your business goals become our priority.

 IGM • JULY | AUGUST 2024  |  21

I N D E P E N D E N T  G A S O L I N E  M A R K E T I N G

BY: NATIONAL ACCOUNT EXECUTIVE PATRICK CUNNINGHAM, FEDERATED MUTUAL INSURANCE COMPANY

Inside RISK MANAGEMENT

The Occupational Safety and Health Administration (OSHA) 
Top 10 list addresses the most frequently cited standards 
following inspections of  businesses and worksites by federal 
OSHA. For those in the petroleum industry, this list is 
particularly beneficial in enhancing safety practices and risk 
management within the industry. 

Why Should you Review this List?Each year, OSHA posts their Top 10 violations after the month 
of  April to allow the prior fiscal year’s inspection data to 
finalize.1 

By focusing on the OSHA Top 10 list, businesses in the 
petroleum industry can gain targeted insights into the regulatory 
landscape, helping them align their operations with industry 
standards to help avoid common pitfalls, and highlighting 
specific safety concerns and compliance requirements.

In Fiscal Year 2023, the Top 10 Included:1. Fall Protection(C)
2. Hazard communication3. Ladders(C)
4. Scaffolding(C)
5. Powered industrial trucks6. Control of  hazardous energy (lockout/tagout)7. Respiratory protection8. Fall protection training(C)9. Eye and face protection(C)10. Machinery and machine guarding

Is Your Business Operating Safely?OSHA inspections across the nation are completed at both the 
state and federal levels. In 2023, over 76,000 OSHA inspections 
occurred, resulting in more than 140,000 violations and over 
$383 million in total penalties.2 Knowing that these risks exist 

Take 10 Minutes to Review the OSHA Top 10

1. https://www.osha.gov/top10citedstandards. Top 10 Most Frequently Cited Standards. Accessed 4/30/24.

2. https://enforcedata.dol.gov/views/oshaLab.php. Data Enforcement. Accessed 4/30/24.

     

IN
D

EPEN
D

EN
T G

A
SO

LIN
E M

A
R

K
ETIN

G
                                  JU

LY  |  A
U

G
U

ST  20
24

A M E R I C A ’ S  L E A D I N G  F U E L  M A R K E T E R S

INDEPENDENT GASOLINE MARKETING
IGM

JULY | AUGUST 2024

 inside:
• PROFILE - GLOBAL PARTNERS

• WASHINGTON WATCH: SIGMA MEMBER LOVE’S URGES CONGRESS TO SUPPORT      

     PRIVATE INVESTMENT IN ALTERNATIVE FUELS

• KEEPING UP WITH THE ‘BIG GUYS’

• SUBSCRIPTION-BASED SERVICES IN THE C-STORE SPACE

Securities offered by MCMG Capital Advisors, Inc., an affiliate of Matrix Capital Markets Group, Inc., Member FINRA & SIPC

We’re Known By The Work We Do.

Deciding to sell your business may be the most impactful

financial decision of your life. You only get to sell your business

once, so make sure you’re getting the best price and other

terms available in the market. Having a trusted, experienced

advisor by your side will ensure that you have someone looking

out for your best interests every step of the way.    

Matrix’s Downstream Energy and Convenience Retail Group has
Matrix’s Downstream Energy and Convenience Retail Group has

a track record of success spanning 25+ years and over the past

seven years alone has advised on 83 sell-side M&A transactions,

with a 96% closure rate. Each sale process is thoughtfully executed

by our experienced team of 21 dedicated bankers who have advised

on engagements totaling more than $16 billion in value.

   
Mergers & Acquisitions • Capital Raising

Valuations • Strategic Advisory

www.matrixcmg.com 

Richmond • Baltimore • New York

 

 

   
Spencer P. Cavalier, CFA, ASA, Co-Head

Cedric C. Fortemps, CFA, Co-Head

M. Vance Saunders, CPA, Managing Director

Sean P. Dooley, CFA, ASA, Managing Director

 

   
Downstream Energy & Convenience Retail

Investment Banking Group

 

Don’t Go It Alone.

R A T E S  &  S P E C S
IGM Magazine* 

*Include .125” bleed all sides

R AT E W I D T H H E I G H T

$2,500 8.25” 10.75”

2022-2023 FUEL FOUNDATION CONTRIBUTORS
DIAMOND LEVEL ($25,000)

All donations made to SIGMA’s Fuel Foundation are tax-deductible. 

We rely on donations in order to fulfill our mission of driving change 

in our industry through research, education, independent studies, 
and our two successful scholarship programs.

PLATINUM LEVEL ($10,000)

GOLD LEVEL ($5,000)

SILVER LEVEL ($2,500)

BRONZE LEVEL ($1,000)

PATRON ($500)
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President
Dale Boyett
President
Boyett Petroleum601 McHenry AveModesto, CA 95350-5411

First Vice PresidentMatt Ports
Chief Financial OfficerPorts Petroleum Co., Inc.1337 Blachleyville RdWooster, OH 44691-9705

Second Vice PresidentErin Graziosi
President
Robinson Oil Corporation955 Martin AveSanta Clara, CA 95050-2608

Secretary TreasurerBob Bollar
General CounselSC Fuels

1800 W Katella Ave Ste 400Orange, CA 92867-3449
Immediate Past PresidentRichard M. GuttmanVice Chairman

Guttman Energy, Inc.200 Speers StreetBelle Vernon, PA 15012-1017
Dirk N. CooperPresident/CEO

HiNoon Petroleum, Inc.PO Box 7578
Missoula, MT 59807-7578

Gregory DownumSr. Director, FuelsMurphy USA, Inc.200 E Peach StEl Dorado, AR 71730-5836
Bill GallagherOffen Petroleum, LLC5100 E 78th AveCommerce City, CO 80022-1458

Stephen Hightower IICOO
Hightowers Petroleum Company3577 Commerce DrMiddletown, OH 45005-5232

Jeff MansfieldVP, Branded Wholesale Supply, Marketing & National AccountsGlobal Partners LPPO Box 9161
800 South St
Waltham, MA 02453-1478

Bruce MorganVP, Petroleum Supply & TradingQuikTrip Corporation4705 S 129th East AveTulsa, OK 74134

Alison SchmidtDirector  Refined Products Marketing
U.S. Venture Inc.Town 1

750 Town And Country Blvd Ste 700Houston, TX 77024-4090
AJ Siccardi
President of MetroplexMetroplex Energy, Inc.200 Galleria Parkway SE, Suite 900Atlanta, GA 30339-6407

Fred Sloan
Chief Operating Officer TACenergy

100 Crescent Ct Ste 1600Dallas, TX 75201-6915
Rod Veazey
Executive Vice PresidentGresham Petroleum Co.PO Box 690

Indianola, MS 38751-0690
Lynn Wallis
Board MemberWallis Companies106 E Washington StCuba, MO 65453-1827

Brian S. YoungVice PresidentYoung Oil, Inc.PO Box 328
104 Memorial DrPiedmont, AL 36272-2052

Counsel
Tammera R. DiehmAttorney

Winthrop & Weinstine225 S 6th St Ste 3500Minneapolis, MN 55402-4629
Counsel
Urs Broderick FurrerPartner

Harriton & Furrer83 Wooster Hts Ste 125Danbury, CT 06810-7550
Staff Liaison
Ryan McNutt
CEO
SIGMA
1330 Braddock Pl Ste 501Alexandria, VA 22314-1650

2023 SIGMA BOARD OF DIRECTORS
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THANK YOU TO OUR 2023 PARTNERS!

SIGMA would like to thank the following partners for their 
generous support at the Spring Conference and throughout  

the year.

Strategic Partners
Altria Group Distribution Company
DTN
Federated Insurance
Matrix Capital Markets Group
PDI

Gold Partners
ADD Systems
Flint Hills Resources
Gilbarco Veeder-Root
iRely
OPIS
S&P Global Commodity Insights
StoneX Group, Inc.

Elite Signature Supplier Partners
CITGO
Phillips 66

Executive Signature Supplier Partners
ExxonMobil Fuels & Lubricants Company 
Marathon Petroleum Corporation
Sinclair Oil Company
Valero Marketing and Supply Company

Silver Partners
Allianz Trade North America
Antea Group
Argus Media
Cardlytics
ERI
Gravitate
Growth Energy
Hunt Brothers Pizza
Husky Corporation
McLane Company, Inc.
PROS 
Tanknology
Warren Rogers Associates

Bronze Partners
Core-Mark
Dover Fueling Solutions
FuelHub
Higginbotham
Kalibrate
Paragon Solutions
PriceAdvantage, a Division of Skyline Products
Quantum Services
SkyBitz
Titan Cloud Software
Upside
WT Group

2023 SIGMA Spring Conference Book -New Orleans 4-17-23 v8.indd   302023 SIGMA Spring Conference Book -New Orleans 4-17-23 v8.indd   30 4/17/23   5:07 PM4/17/23   5:07 PM

SIGMA 2024

SPRING
CONFERENCE

MAY 6-8, 2024
OMNI BARTON CREEK RESORT
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As President and CEO of  Global Partners in Waltham, 

Massachusetts, Eric Slifka’s vision for the publicly traded 

marketer draws on past, present, and future.

 

“Historically,” he explains, “you go back to when crude oil was 

first discovered. The only way to convert crude as a commodity 

into cash was refining and then transporting it to retail. 

Vertical integration was, and still is, a competitive advantage. 

Our company connects terminals and supply with retail and 

wholesale.”

 

Global Partners is a leading independent owner, supplier, and 

operator of  liquid energy terminals, fueling locations, and 

retail experiences. Product is sourced through longstanding 

relationships with domestic and international suppliers. The 

company’s integrated network starts with 53 terminals along the 

Eastern seaboard, Texas, North Dakota, and Oregon, all with 

a combined storage capacity of  more than 21 million barrels. 

Global Partners then handles the logistics of  marine, rail, truck, 

and pipeline transportation to get liquid fuels where customers 

need them.

 

“With our integrated network,” says Slifka, “we are able to 

respond to market changes efficiently. That ensures a balance 

of  supply and demand, reduces uncertainty, and preserves our 

independence in executing our business strategy. We like to 

say that whether you’re driving the kids to school, picking up 

a healthy snack on the go, heating your home, or using fuel to 

operate your business, our network supports you.”

 

Though the company went public in 2005, Global Partners 

honors its 91-year history as a third-generation, family-founded 

business. Slifka’s grandfather, Abraham, started a Boston-area 

heating oil business in 1933. Sons Fred and Richie expanded into 

wholesale fuel distribution and trading. Eric joined the family 

enterprise in 1987 and was named president and CEO in 2003. 

Soon thereafter Global Partners took its seat on the New York 

Stock Exchange.

 

“In everything we do, we retain the values that our founders 

instilled in us—integrity, generosity, and a strong work ethic,” 

says Slifka. “Though as a public company we’re not defined as a 

‘family’ business, we have a family culture. We have people who’ve 

been here for decades because they care about the company and 

believe in our future. Our business partners, customers, and 

guests are often surprised at how we’ve grown so much and yet 

maintained our culture.”

 

Another legacy value that guides Slifka is his predecessors’ 

willingness to leverage changes in the industry. “My grandfather 

grew his company because he saw that home heating was 

switching from coal to oil,” he recalls. “Then my father leaned 

into change and entered the gasoline business as heating oil began 

to decline. Now, the gasoline business is like that today. There’s an 

profile:

By Mark Ward Sr.

GLOBAL 
PARTNERS



2025 PROSPECTUS  |  7SIGMA.ORG

In 2025 SIGMA will distribute a 
new Supplier Resource Guide to all 
members that will list key Fuel and 
Business Service Suppliers. 

Distribution will include:
• 700+ attendees at the Spring and Annual 

Conferences
• Available to members digitally on Sigma.org

COST: $5,000  
(INCLUDES PROFILE AND ADVERTISEMENT)

*(100 words or less)

E A C H  C O M P A N Y  
1  P A G E  P R O F I L E  W I L L  I N C L U D E :

Company Logo

“About Us” Statement*

Targeted value proposition Statement for SIGMA Members*

2025 Added value meeting / events, special pricing or other offerings*

Contact Information (Company & Individuals)

 FOR MORE INFORMATION, CONTACT MEREDITH JAMES AT MJAMES@SIGMA.ORG OR 630.853.3227

S U P P L I E R 
R E S O U R C E  G U I D E

T E L L  Y O U R  S T O R Y
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The Fuel Foundation is SIGMA’S charitable arm 
and recognized as a 501(c)(3). The Fuel Foundation 
would not be possible without the generous support 
of individuals and businesses within our industry.
Funds raised are used for a variety of purposes to achieve our goals, 
from research and grants related to studies on topics that affect our 
industry, to our scholarship programs.
 
All donations are tax-deductible to corporations and individuals. 
Your company will also be recognized on The Fuel Foundation’s 
website, in the app, and on signage throughout the year.

FEEL FREE TO CONTACT GINNY GRIFFIN AT GGRIFFIN@SIGMA.ORG 
OR 703.375.0495 WITH ANY QUESTIONS OR TO INQUIRE ABOUT THE 
SPECIAL FUEL FOUNDATION RATE.

F U E L  F O U N D A T I O N 
O P P O R T U N I T I E S

O P P O R T U N I T I E S  F O R  Y O U  W I T H  S I G M A’ S  F U E L  F O U N D AT I O N

EXECUTIVE LEADERSHIP CONFERENCE
At SIGMA’s ELC Conference we always try to find a fun and unique 
way to collect donations for the foundation. Last year we did a 
Superbowl Squares Game that was a huge hit.
 
This is a great opportunity offering visibility for sponsors via signage 
set up at the entrance and being able to engage with members as they 
enter the reception. You will also receive recognition from SIGMA CEO 
Ryan McNutt when the winners are announced during the event.

Sponsorship Opportunities:
• Be the overall sponsor of the Event/Game
• Provide prizes for winners 

 

SPRING CONFERENCE
At SIGMA’s Spring Conference we either do an auction or an event 
like a cornhole tournament. This is a great opportunity that provides 
visibility throughout the conference and a way to network with 
attendees.
 
Sponsorship Opportunities:
• Be the overall sponsor of the Event/Game
• Donate an Item
• Sponsor an Item
• Provide prizes for winners 

ANNUAL CONFERENCE
At SIGMA’s Annual Conference we always do a silent auction. You receive 
great visibility during the conference with signage and our online platform. 
The auction is promoted to everyone, not just attendees.
 
Sponsorship Opportunities:
• Donate an Item
• Sponsor an Item
 
 
SCHOLARSHIP PROGRAMS
We offer two scholarship programs. Our Pay It Forward Scholarship 
offers 9 scholarships that total $25,000 and our Boyett-Greinke Industry 
Scholarship that offers two $5,000 scholarships. Our scholarship programs 
are offered to all SIGMA member employees and their families. These 
scholarships change the lives of young people and are only possible with 
charitable donations each year.

2023 Pay It Forward Winners:
• Aditi Chopra – Sun Coast
• Kaleb Cartwright – Hightowers Petroleum
• Shriya Anumarlu -  SC Fuels
• Aiden Anderson- Wawa
• Julia Nitz - Wawa
• Braydon Newman - Parkland Refining BC Limited
• Alexandra Drovetsky – BASF Corporation
• Andrew Sanft- Global Partners
 
2023 Boyett-Greinke Winners:
• Junior Oscar – Racetrac Petroleum
• Jessica Schreckhise - Gasamat Oil (Smoker Friendly)

DIAMOND
$25,000 + PER YEAR

PLATINUM
$10,000

GOLD
$5,000

SILVER
$2,500

BRONZE
$1,000

PATRON
$500

L E V E L S  O F  G I V I N G  [ B A S E D  O N  A N N U A L  C O N T R I B U T I O N S ]

FEEL FREE TO CONTACT GINNY GRIFFIN AT GGRIFFIN@SIGMA.ORG 
OR 703.375.0495 WITH ANY QUESTIONS OR TO MAKE A DONATION.

WINTER CONFERENCE 
At SIGMA’s Winter Conference we always try to find a fun and 
unique way to collect donations for the foundation. Last year we did a 
Superbowl Squares Game that was a huge hit.
 
This is a great opportunity offering visibility for sponsors via signage 
set up at the entrance and being able to engage with members as they 
enter the reception. You will also receive recognition from SIGMA CEO  
Scott Berhang when the winners are announced during the event.

Sponsorship Opportunities:
• Be the overall sponsor of the Event/Game
• Provide prizes for winners 

 

SPRING CONFERENCE
At SIGMA’s Spring conference we focus on events. We are always 
looking for sponsors for our Pickleball Round Robin and Casino Night 
Event. Both events provide visibility throughout the conference and a 
way to network with attendees.
 
Sponsorship Opportunities:
• Be the overall sponsor of the Event/Game
• Donate an Item
• Sponsor an Item
• Provide prizes for winners 

ANNUAL CONFERENCE
At SIGMA’s Annual Conference we always do a silent auction. You receive 
great visibility during the conference with signage and our online platform. 
The auction is promoted to everyone, not just attendees.
 
Sponsorship Opportunities:
• Donate an Item
• Sponsor an Item
 
 
SCHOLARSHIP PROGRAMS
We offer two scholarship programs. Our Pay It Forward Scholarship 
offers 8 scholarships that total $25,000 and our Boyett-Greinke Industry 
Scholarship that offers two $5,000 scholarships. Our scholarship programs 
are offered to all SIGMA member employees and their families. These 
scholarships change the lives of young people and are only possible with 
charitable donations each year.

2024 Pay It Forward Winners:
• Brianna Vasquez - Pilot Company
• Samantha Johns - GROWMARK, Inc.
• Anna Gribbell - Sheetz, Inc.
• Victoria Paulson - Christensen Inc.
• Noah Hackerott – Offen Petroleum
• Beckett Postlewaite – Robinson Oil Corporation
• Alyssa Norada – SC Fuels
• Rebekah Anne Lay – Ports Petroleum

 
2024 Boyett-Greinke Winners:

• Jared Shick – RaceTrac
• Sarah Clark - Casey’s General Stores, Inc.
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“ S I G M A’ S  I N T E G R AT E D  M A R K E T I N G 

A P P R OA C H  F O R  I T S  M E M B E R S  A N D  E V E N T S 

P R O V I D E S  G U L F  W I T H  T H E  I N VA L UA B L E 

O P P O R T U N I T Y  T O  R E AC H  C U S T O M E R S  I N  B O T H 

E X I ST I N G  A N D  G R O W T H  M A R K E T S .  T H R O U G H 

A  N E W LY  A D D E D  M A R Q U I S  PA R T N E R S H I P, 

T H E  G U L F  B R A N D  I S  B E I N G  E L E VAT E D  A N D 

E X P O S E D  T O  T H E  E X A C T  AU D I E N C E S  N E E D E D 

F O R  N AT I O N A L  E X PA N S I O N .”

NIKKI FALES  |  VICE PRESIDENT, MARKETING & PAYMENTS, GULF OIL


