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SIGMA assembles the most dedicated leaders within the 
liquid transportation fuel and retail industry, helping them 

to succeed in a free and fully competitive marketplace.
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Founded in 1958 as the Society of Independent Gasoline Marketers of America (SIGMA), SIGMA has become 

a fixture in the fuel marketing industry. After more than 60 years of leadership, SIGMA is the national trade 

association representing the most successful, progressive, and innovative fuel marketers and chain retailers in the 

United States and Canada. From the outset, the association has served to further the interests of both the branded 

and unbranded segments of the industry while providing information and services to members.

A B O U T  S I G M A

M E M B E R  C O M PA N Y  B U S I N E S S  A C T I V I T I E S

M E M B E R S H I P  S TAT I S T I C S

W H O L E S A L E

R E T A I L

T R A N S P O R T

75%

50%
75%

AND PARTS OF CANADA...
STATES
5O
MEMBERS OPERATE IN ALL

OF THE GASOLINE BOUGHT 
AND SOLD IN AMERICA

75%
REPRESENTING MORE THAN

RETAIL FUEL AND  
CONVENIENCE 

OUTLETS

MEMBERS TOUCH

60,000+M E M B E R 
C O M PA N I E S 

280+

GALLONS OF  
MOTOR FUEL  
EACH YEAR 

SELLING 
APPROXIMATELY

BILLION
87

“ F o r  t h o s e  w h o  w i s h  t o  e n h a n c e  t h e i r  b u s i n e s s 
a n d  k n o w l e d g e  o f  t h e  p e t r o l e u m  i n d u s t r y ,  S I G M A  o f f e r s 
w h a t  y o u  n e e d  t h r o u g h  v a s t  n e t w o r k i n g  o p p o r t u n i t i e s , 

u p - t o - d a t e  p o l i t i c a l  a d v o c a c y ,  a n d  l e a d e r s h i p . ”

CHARLES MICHAEL THORNBRUGH  |  QUIKTRIP CORPORATION
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SPRING CONFERENCE
MAY 6-8, 2024| AUSTIN, TX

SIGMA’s Spring Conference is a casual networking 
opportunity that offers an environment to sharpen your 
business edge. Share insights and best practices with other 
fuel industry leaders and walk away with information that 
will help your business grow.

C A L E N D A R  O F  E V E N T S

EXECUTIVE LEADERSHIP 
CONFERENCE
FEBRUARY 5-7, 2024

SPRING CONFERENCE
MAY 6-8, 2024

ANNUAL CONFERENCE
NOVEMBER 12-14, 2024

ATTENDEES MARKETERS & RETAILERS SENIOR LEADERSHIP
580+ 230+ 70%

EXECUTIVE LEADERSHIP CONFERENCE
FEBRUARY 5-7, 2024| SUN VALLEY, ID

SIGMA’s Executive Leadership Conference is a kick off to the New 
Year. Nestled into snowcapped mountains, this event focuses 
heavily on executive-level future planning and peer-to-peer sharing.

ATTENDEES MARKETERS & RETAILERS SENIOR LEADERSHIP
150+ 50+ 95%

J J JM M S O N DA AF

ANNUAL CONFERENCE 
      NOVEMBER 12-14, 2024 | BOSTON, MA

SIGMA’s Annual Conference is the largest gathering of SIGMA 
members throughout the year. CEO’s, presidents and knowledge 
leaders in the fuel marketing sphere attend this unparalleled 
forum for in-depth education, networking and innovative 
business strategy reviews. SIGMA education sessions bring you 
up to speed on issues of interest and SIGMA’s latest advocacy 
initiatives, while preserving time for marketers to network with 
fuel suppliers and their peers.

ATTENDEES MARKETERS & RETAILERS SENIOR LEADERSHIP
800+ 300+ 70%
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 FOR MORE INFORMATION, CONTACT MEREDITH JAMES AT MJAMES@SIGMA.ORG OR 630.853.3227

“ S I G M A  m e e t i n g s  a r e  w h e r e  o u r  c o m p a n y  e s t a b l i s h e s  b u s i n e s s 
c o n t a c t s  t h a t  r e s u l t  i n  l o n g - t e r m  b u s i n e s s  r e l a t i o n s h i p s . ”

SCOTT HARTMAN  |  RUTTER’S

S P O N S O R S H I P 
O P P O R T U N I T I E S

PA R T N E R  P R O G R A M S
Relationship building is the foundation of SIGMA.  Our Sponsors stand out in the group with special 

engagement opportunities and superior branding visibility.
TELL YOUR STORY  ·  REACH THE RIGHT PEOPLE  ·  BUNDLE YOUR INVESTMENT AND SAVE

E L E M E N T S

By Invitation Only

Logo banner placed on General Session stage at Spring and Annual

One special invite to the Board of Directors events at the Spring and Annual

Strategic level exposure, signage and promotion

Strategic level sponsorship selection and placement within materials

Logo on Weekly Report 52x a year

Sponsorship activation at ELC (Mutually Agreed)

Special Invite(s) to the New Members Reception at Spring and Annual

Access to the SIGMA Membership Directory

Ads in the conference program at ELC, Spring and Annual

Promote your company on the SIGMA Calendar of events – Quarterly Email

Weekly Report banner ad (# of weeks)

Additional Discounted member rate registrations/badge options (per event)

Sponsorship activations at Spring and Annual (Mutually Agreed)

Advertisements in IGM Magazine

Included badges @ ELC

Included badges @ Spring Conference

Included badges @ Annual Conference

Pre-Event Access to Attendee Roster (name and company)

Recognition and signage at ELC, Spring Conference and Annual Conference 

Recognition on SIGMA.org, and conference app throughout the year

Profile in Supplier Resource Guide (# of pages)

Pre-Event Access to networking features in SIGMA App

*Opportunity to place 1, full-page, four-color ad insertion in IGM at discounted 
rate of $1000

STRATEGIC

5 AVAILABLE

GOLD

8 AVAILABLE

SILVER BRONZE

15 AVAILABLE 20 AVAILABLE

$70,000 $40,000 $21,500 $15,000
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E L E M E N T S

All Industry Reception

App Sponsorship

Après Ski Party at Executive Leadership Conference

Buffet Breakfast

Buffet Lunch

Business Meeting & General Session Sponsorships

Charging Stations

Coffee Break at Education Sessions

Coffee Break at Legislative Sessions

Donated Bottled Water

Golf Scramble at Spring Conference

Headshot photobooth

Hotel Key Cards

Lanyards

Late Night Party

Late Night Party - Early Arrival

Lunch on the Mountain at Executive Leadership Conference

Mints at Registration Desk

New Member’s Orientation

New Member’s Reception

Oxygen Bar at Executive Leadership Conference

Pen Sponsorship

Pool Side Bar at Spring Conference

Registration & Hospitality

Room Drop

SIGMAPAC Reception

Special Dinner Event at Executive Leadership Conference

Sponsored Notebook

Stress Reduction Activities at Executive Leadership Conference

Uber Coupon Codes

Welcome Reception

Welcome Reception at Executive Leadership Conference

Wi-Fi Sponsorship

V A L U E P A R T N E R  C O S T

 FOR MORE INFORMATION, CONTACT MEREDITH JAMES AT MJAMES@SIGMA.ORG OR 630.853.3227

A  L A  C A R T E

$85,000

$15,000

$25,000

$7,500

$7,500

$25,000

$7,500

$7,500

$7,500

$10,000

$25,000

$7,500

$10,000

$10,000

$20,000

$12,500

$15,000

$5,000

$7,500

$10,000

$7,500

$7,500

$7,500

$7,500

$7,500

$25,000

$7,500

$7,500

$7,500

$10,000

$85,000

$25,000

$10,000

$65,000

$10,000

$15,000

$5,000

$5,000

$15,000

$5,000

$5,000

$5,000

$7,500

$15,000

$5,000

$7,500

$7,500

$15,000

$7,500

$5,000

$2,500

$7,500

$7,500

$5,000

$5,000

$5,000

$5,000

$5,000

$15,000

$5,000

$5,000

$5,000

$7,500

$65,000

$15,000

$7,500

S P O N S O R S H I P 
O P P O R T U N I T I E S



2024 PROSPECTUS  |  6SIGMA.ORG

A D V E R T I S I N G 
O P P O R T U N I T I E S

IGM MAGAZINE 

IGM or Independent Gasoline 

Marketing magazine, is provided 

as a benefit to our members. This 

publication serves the owners, CEO’s, 

and key executives of our member 

companies, offering an in-depth look at 

the current state of the fuel industry 

along with special member company 

profiles. This bi-monthly magazine has 

a circulation of over 2500+ people.

CONFERENCE PROGRAM BOOKS

Program books are printed and distributed at our Executive Leadership, 

Annual, and Spring Conferences touching a combined audience of 1500+ 

decision makers in the fuel and convenience industry. The conference 

program is used to share agendas, attendees list and other need-to-know 

info with all attendees.

AD SUBMISSIONS FOR THE PROGRAM BOOKS ARE DUE ONE MONTH PRIOR TO 
THE START OF EACH EVENT.

JANUARY / FEBRUARY
AD DEADLINE:  
DECEMBER 15

MARCH / APRIL
AD DEADLINE: 
FEBRUARY 15

MAY / JUNE
AD DEADLINE:  

APRIL 14

JULY / AUGUST
AD DEADLINE: 

JUNE 15

SEPTEMBER / OCTOBER
AD DEADLINE: 

AUGUST 15

NOVEMBER / DECEMBER
AD DEADLINE: 

OCTOBER 13

 FOR MORE INFORMATION, CONTACT MEREDITH JAMES AT MJAMES@SIGMA.ORG OR 630.853.3227

R A T E S  &  S P E C S
ELC Program

Spring Conference Program 

Annual Conference Program 

R AT E W I D T H H E I G H T

$1,250 

$1,250 

$1,250 

8.5” 

4”

4”

11”

9”

9”

I G M  C A L E N D A R

IGM • MArch | AprIl 2020  |  13

I N D E P E N D E N T  G A S O L I N E  M A R K E T I N G

Voters in the 2018 midterm election gave the Democratic Party a majority of  seats in the House of  Representatives. While the American public sent sixty new Democratic members to the House for a multitude of  reasons, the changing climate ranks as a high priority issue for many voters. Despite the pressure in the 116th Congress to find a solution, there is no consensus, even amongst Democrats in the House, on how to address climate change moving forward. 

For example, bills like the Green New Deal—a massive framework of  progressive ideas to combat climate change and address poverty and inequality—seemed like a possible rallying point for Democrats, but the party ultimately split on support for the bill. While the progressive wing of  the Democratic Caucus vocally opposes fossil fuels and has ambitious goals to ban their use, moderate Democrats recognize that fossil fuels are necessary to the economy for the foreseeable future. Instead, they want to bolster the use of  renewable alternatives. 

Therein lies the challenge for Democrats. As the 2020 election nears, House Democrats need to be able to point to an accomplishment on climate change, or they risk losing support from a block of  the voters that sent them to Congress in the first place. To that end, House Democrats have introduced a number of  proposals in 2020 that they believe will address climate change concerns. Below, we’ll take a closer look at these ideas.

NO EXHAUST Act of 2020As fuel retailers know, electric vehicles (EVs) occupy an outsized position in the conversation on how to address climate change and reduce carbon emissions. Many lawmakers believe that if  more of  the vehicle fleet is transitioned to running on electricity, it will be relatively straightforward to accelerate reforms of  electricity generation so that low carbon alternatives like wind and solar overtake the use of  coal and natural gas. But, to date, consumers have not shown a market-changing interest in plug-in EVs. Supporters of  EVs believe a key hurdle 

Washington
WATCH

House Democrats’ Climate ChallengeBY DOUG KANTOr, JESSIcA FrEND, AND lEEANN GOhEEN, STEpTOE & JOhNSON
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A M E R I C A ’ S  L E A D I N G  F U E L  M A R K E T E R S

INDEPENDENT GASOLINE MARKETING
IGM

MARCH | APRIL 2020

 inside:
MEMBER PROFILE: PORTS PETROLEUM

WASHINGTON WATCH: HOUSE DEMOCRATS’ CLIMATE CHALLENGE

FLEET CARDS

TECHNOLOGY & SHOPLIFTING.

   
Spencer P. Cavalier, CFA, ASA, Co-Head of Downstream Energy & Convenience Retail Group • spcavalier@matrixcmg.com • 667.217.3320

Cedric C. Fortemps, CFA, Co-Head of Downstream Energy & Convenience Retail Group • cfortemps@matrixcmg.com • 804.591.2039

Mergers & Acquisitions • Corporate Advisory • Capital Raises   |   www.matrixcmg.com   |   Richmond • Baltimore • Chicago • Dallas   

 

Securities offered by MCMG Capital Advisors, Inc., an affiliate of Matrix Capital Markets Group, Inc., Member FINRA & SIPC

We’re Known By The Work We Do.

T he Matrix Difference
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I N D E P E N D E N T  G A S O L I N E  M A R K E T I N G

profile:

By Mark Ward Sr.

PORTS 
PETROLEUM

Fuelmart# 767 in Bradner, Ohio. IGM • MArch | AprIl 2020  |  5

What’s in a name? Ports Petroleum Company Inc., based in 
Wooster, Ohio, found the answer right at hand. “Powering 
Our Relationships Through Service—PORTS—isn’t just a 
lucky coincidence of  our family name,” explains chief  financial 
officer Matt Ports. “Given how our industry and our company 
keep evolving as market conditions change, the concepts of  
empowerment, relationships, and service are the constants that 
guide us.”

Ports Petroleum boasts a diverse portfolio with divisions for fuel 
wholesaling, retailing, transportation, and diesel exhaust fluid. 
“We’ve been in business for 72 years, through four generations. 
So, the balance between our different operations has fluctuated,” 
continues Ports. “But our vision has always been the same: to 
differentiate ourselves not just as the price leader but as the 
service leader.”

The saying that “the more things change, the more they stay 
the same” is seen in the balance between change and continuity 
at Ports Petroleum. Founder Milton Ports began in 1948 as a 
branded fuel distributor, while his son William took the company 
into retailing during the 1970s as independent marketers 
introduced self-service fueling and convenience merchandising. 
Under Matt’s father Michael, the company’s current president 
and CEO, Ports Petroleum expanded its retail portfolio during 
the 1980s and 90s into a chain of  more than 80 sites.

Then in 2005, Ports Petroleum divested most of  its retail 
holdings and redeployed its assets. “The way the industry had 
developed, for us to stay competitive in retail was a struggle,” 
Matt reports. “So, we divested, paid off  debt, and also used the 
capital to reenter transportation—which we’d exited in the 1980s 
in favor of  retailing—and have our own fleet to better service our 

wholesale customers. Having our own transportation division 
gave us more flexibility to access the best supply options.”

Nevertheless, adds Ports, “We always liked retail. And though 
wholesaling is our bread-and-butter, with retailing you can count 
on moving ‘X’ number of  gallons.” Ports Petroleum had retained 
its FuelMart brand name and a limited number of  locations. With 
debts paid down and the company in a strengthened position, 
Ports Petroleum was soon ready to again be a player in the 
retail sector—but this time, with a sustainable and competitive 
marketing strategy.

Today, with 15 locations across Ohio, Indiana, Illinois, and South 
Dakota, “We’re focused on developing the best retail offering for 
each unique market we exist in,” states Ports. “In some cases that 
means large, diesel focused truckstops with relevant food options 
and all amenities necessary. In other cases, it’s finding the right 
mix of  in-store offerings to compliment the gas business in the 
towns we exist in. Many are high-traffic and, because we’ve 
now had them awhile, they have good local name recognition. 
With those justifications, we’ve invested heavily back into these 
locations to either remodel, rebuild or, in some cases, raze and 
rebuild.”

Yet amidst these changes, PORTS—Powering Our Relationships 
Through Service—has remained the guiding constant. “We did 
a major redeployment of  assets in 2005,” Ports relates, “so that 
we could enhance our service to wholesale customers. And when 
we were in a position to provide retail customers with the service 
they have a right to expect, we came to market with the right 
strategy to provide it. Through service, we’re empowering our 
relationships.”

Fuelmart# 641 in Perrysburg, Ohio

Fuelmart# 767 in Bradner, Ohio.

R A T E S  &  S P E C S
IGM Magazine* 

*Include .125” bleed all sides

R AT E W I D T H H E I G H T

$2,500 8.25” 10.75”

2022-2023 FUEL FOUNDATION CONTRIBUTORS
DIAMOND LEVEL ($25,000)

All donations made to SIGMA’s Fuel Foundation are tax-deductible. 

We rely on donations in order to fulfill our mission of driving change 

in our industry through research, education, independent studies, 
and our two successful scholarship programs.

PLATINUM LEVEL ($10,000)

GOLD LEVEL ($5,000)

SILVER LEVEL ($2,500)

BRONZE LEVEL ($1,000)

PATRON ($500)
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President
Dale Boyett
President
Boyett Petroleum601 McHenry AveModesto, CA 95350-5411

First Vice PresidentMatt Ports
Chief Financial OfficerPorts Petroleum Co., Inc.1337 Blachleyville RdWooster, OH 44691-9705

Second Vice PresidentErin Graziosi
President
Robinson Oil Corporation955 Martin AveSanta Clara, CA 95050-2608

Secretary TreasurerBob Bollar
General CounselSC Fuels

1800 W Katella Ave Ste 400Orange, CA 92867-3449
Immediate Past PresidentRichard M. GuttmanVice Chairman

Guttman Energy, Inc.200 Speers StreetBelle Vernon, PA 15012-1017
Dirk N. CooperPresident/CEO

HiNoon Petroleum, Inc.PO Box 7578
Missoula, MT 59807-7578

Gregory DownumSr. Director, FuelsMurphy USA, Inc.200 E Peach StEl Dorado, AR 71730-5836
Bill GallagherOffen Petroleum, LLC5100 E 78th AveCommerce City, CO 80022-1458

Stephen Hightower IICOO
Hightowers Petroleum Company3577 Commerce DrMiddletown, OH 45005-5232

Jeff MansfieldVP, Branded Wholesale Supply, Marketing & National AccountsGlobal Partners LPPO Box 9161
800 South St
Waltham, MA 02453-1478

Bruce MorganVP, Petroleum Supply & TradingQuikTrip Corporation4705 S 129th East AveTulsa, OK 74134

Alison SchmidtDirector  Refined Products Marketing
U.S. Venture Inc.Town 1

750 Town And Country Blvd Ste 700Houston, TX 77024-4090
AJ Siccardi
President of MetroplexMetroplex Energy, Inc.200 Galleria Parkway SE, Suite 900Atlanta, GA 30339-6407

Fred Sloan
Chief Operating Officer TACenergy

100 Crescent Ct Ste 1600Dallas, TX 75201-6915
Rod Veazey
Executive Vice PresidentGresham Petroleum Co.PO Box 690

Indianola, MS 38751-0690
Lynn Wallis
Board MemberWallis Companies106 E Washington StCuba, MO 65453-1827

Brian S. YoungVice PresidentYoung Oil, Inc.PO Box 328
104 Memorial DrPiedmont, AL 36272-2052

Counsel
Tammera R. DiehmAttorney

Winthrop & Weinstine225 S 6th St Ste 3500Minneapolis, MN 55402-4629
Counsel
Urs Broderick FurrerPartner

Harriton & Furrer83 Wooster Hts Ste 125Danbury, CT 06810-7550
Staff Liaison
Ryan McNutt
CEO
SIGMA
1330 Braddock Pl Ste 501Alexandria, VA 22314-1650

2023 SIGMA BOARD OF DIRECTORS
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THANK YOU TO OUR 2023 PARTNERS!

SIGMA would like to thank the following partners for their 
generous support at the Spring Conference and throughout  

the year.

Strategic Partners
Altria Group Distribution Company
DTN
Federated Insurance
Matrix Capital Markets Group
PDI

Gold Partners
ADD Systems
Flint Hills Resources
Gilbarco Veeder-Root
iRely
OPIS
S&P Global Commodity Insights
StoneX Group, Inc.

Elite Signature Supplier Partners
CITGO
Phillips 66

Executive Signature Supplier Partners
ExxonMobil Fuels & Lubricants Company 
Marathon Petroleum Corporation
Sinclair Oil Company
Valero Marketing and Supply Company

Silver Partners
Allianz Trade North America
Antea Group
Argus Media
Cardlytics
ERI
Gravitate
Growth Energy
Hunt Brothers Pizza
Husky Corporation
McLane Company, Inc.
PROS 
Tanknology
Warren Rogers Associates

Bronze Partners
Core-Mark
Dover Fueling Solutions
FuelHub
Higginbotham
Kalibrate
Paragon Solutions
PriceAdvantage, a Division of Skyline Products
Quantum Services
SkyBitz
Titan Cloud Software
Upside
WT Group
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W A L D O R F  A S T O R I A 

THE ROOSEVELT NEW ORLEANS

NEW ORLEANS  |   LOUISIANA
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In 2024 SIGMA will distribute a 
new Supplier Resource Guide to all 
members that will list key Fuel and 
Business Service Suppliers. 

Distribution will include:
• 800+ attendees at Annual Conference 2024
• Included with the November / December 

issue of IGM Magazine in 2024 and mailed 
to all 2500+ members

• Available to members digitally on Sigma.org
• For SIGMA sponsors: the profile will be 

available on the sponsors individual page in 
the conference app.

COST: $5,000  
(INCLUDES PROFILE AND ADVERTISEMENT)

*(100 words or less)

E A C H  C O M P A N Y  
1  P A G E  P R O F I L E  W I L L  I N C L U D E :

Company Logo

“About Us” Statement*

Targeted value proposition Statement for SIGMA Members*

2024 Added value meeting / events, special pricing or other offerings*

Contact Information (Company & Individuals)

 FOR MORE INFORMATION, CONTACT MEREDITH JAMES AT MJAMES@SIGMA.ORG OR 630.853.3227

S U P P L I E R 
R E S O U R C E  G U I D E

T E L L  Y O U R  S T O R Y
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The Fuel Foundation is SIGMA’S charitable arm 
and recognized as a 501(c)(3). The Fuel Foundation 
would not be possible without the generous support 
of individuals and businesses within our industry.
Funds raised are used for a variety of purposes to achieve our goals, 
from research and grants related to studies on topics that affect our 
industry, to our scholarship programs.
 
All donations are tax-deductible to corporations and individuals. 
Your company will also be recognized on The Fuel Foundation’s 
website, in the app, and on signage throughout the year.

FEEL FREE TO CONTACT GINNY GRIFFIN AT GGRIFFIN@SIGMA.ORG 
OR 703.375.0495 WITH ANY QUESTIONS OR TO MAKE A DONATION.

F U E L  F O U N D A T I O N 
O P P O R T U N I T I E S

O P P O R T U N I T I E S  F O R  Y O U  W I T H  S I G M A’ S  F U E L  F O U N D AT I O N

EXECUTIVE LEADERSHIP CONFERENCE
At SIGMA’s ELC Conference we always try to find a fun and unique 
way to collect donations for the foundation. Last year we did a 
Superbowl Squares Game that was a huge hit.
 
This is a great opportunity offering visibility for sponsors via signage 
set up at the entrance and being able to engage with members as they 
enter the reception. You will also receive recognition from SIGMA CEO 
Ryan McNutt when the winners are announced during the event.

Sponsorship Opportunities:
• Be the overall sponsor of the Event/Game
• Provide prizes for winners 

 

SPRING CONFERENCE
At SIGMA’s Spring Conference we either do an auction or an event 
like a cornhole tournament. This is a great opportunity that provides 
visibility throughout the conference and a way to network with 
attendees.
 
Sponsorship Opportunities:
• Be the overall sponsor of the Event/Game
• Donate an Item
• Sponsor an Item
• Provide prizes for winners 

ANNUAL CONFERENCE
At SIGMA’s Annual Conference we always do a silent auction. You receive 
great visibility during the conference with signage and our online platform. 
The auction is promoted to everyone, not just attendees.
 
Sponsorship Opportunities:
• Donate an Item
• Sponsor an Item
 
 
SCHOLARSHIP PROGRAMS
We offer two scholarship programs. Our Pay It Forward Scholarship 
offers 8 scholarships that total $25,000 and our Boyett-Greinke Industry 
Scholarship that offers two $5,000 scholarships. Our scholarship programs 
are offered to all SIGMA member employees and their families. These 
scholarships change the lives of young people and are only possible with 
charitable donations each year.

2023 Pay It Forward Winners:
• Aditi Chopra – Sun Coast
• Kaleb Cartwright – Hightowers Petroleum
• Shriya Anumarlu -  SC Fuels
• Aiden Anderson- Wawa
• Julia Nitz - Wawa
• Braydon Newman - Parkland Refining BC Limited
• Alexandra Drovetsky – BASF Corporation
• Andrew Sanft- Global Partners

 
2023 Boyett-Greinke Winners:

• Junior Oscar – Racetrac Petroleum
• Jessica Schreckhise - Gasamat Oil (Smoker Friendly)

DIAMOND
$25,000 + PER YEAR

PLATINUM
$10,000

GOLD
$5,000

SILVER
$2,500

BRONZE
$1,000

PATRON
$500

L E V E L S  O F  G I V I N G  [ B A S E D  O N  A N N U A L  C O N T R I B U T I O N S ]
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“ S I G M A  I S  T H E 
L A R G E S T  S H A R E  G R O U P 

I N  T H E  P E T R O L E U M 
I N D U S T R Y ,  A  P L A C E  F O R 

N E T W O R K I N G  
A N D  E D U C A T I O N  A S 
W E L L  A S  P O L I T I C A L 

A D V O C A C Y . ”
BRAD DOUGLASS  |  DOUGLASS DISTRIBUTING


